
DGdaniel grey portfolio

graphic design
branding
corporate identity
packaging



> a complete guide to apartments 

Apartments 

44

Fold-away beds are also good for very small spaces. Have a look at www.
hiddenbed.co.nz. Use arm-less sofas or those with a slim or timber 

arm. Don’t use bulky pieces 
of furniture or too many pieces. Furniture that is blocky and low to the ground 

makes a room appear more 
crowded whereas sofas and chairs with legs that sit higher off the floor allow 

your eye to look ‘under’ these 
pieces and add to the sense 
of space. 

Strategically place mirrors 
to maximise the light in your 
property and to make rooms 
appear larger. 

resene 
tea

resene Half tea. 

resene Quarter tea

resene spanish white

resene alabaster

resene 
Half spanish white

resene black white

resene pearl Lusta

resene 

Quarter spanish white

resene 
Half pearl Lusta

top 10 from resene
Nicely neutralApartment colour schemes tend to be 

fairly neutral, says Karen Warman of 
Resene.  She recommends these colour 

families for the walls, using either a 
darker or lighter shade on trims, joinery 

and ceilings for a tone-on-tone effect.  
“We tend to find in Auckland the 

colours are cooler, while the South 
Island tends more towards the 
creamier or warmer hues,” says 
Warman.  
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Planning on a neutral colour scheme, but not sure which one to choose? 
The Resene whites and neutrals 
collection is available in palette 
cards to make choosing easier. The 
range of 28 palettes covers over 300 
whites and neutrals hues through to 
black, including up to six strength 
variations of the most popular 
Resene colours.

Choose the palettes you like and 
tuck them into your bag or pocket 
as a handy reference when you go 
shopping for fl ooring, fabrics and 
other fi nishing touches.

Available free from Resene ColorShops 
and Resellers 

Handy neutrals

0800 RESENE (737 363)www.resene.co.nz

20599 Handy Neutrals NZ Property TPV Ad.indd   1 5/02/13   9:50 AM

Furnishing a profitA little refurbishment can go a long way for apartment owners.  

In 2012 Impression Real Estate worked on a renovation for an 

apartment owner which showed just how effective they can be, 

bumping his gross yield from nine percent to 10.5%.  As purchased, 

the apartment was very tired and grubby.  The renovation included 

a new kitchen, tiles, carpet, paint, blinds and furniture.  
OriginaL YieLdCost of apartment

$160,000

Rent per week before refurbishment

$320

Total annual return (assuming 45 weeks occupied)
$14,400

Yield

9% gross
new YieLd
Cost of apartment

$160,000

Cost of refurbishment

$12,000

Total cost of apartment (purchase price + makeover) $172,000

Rent per week after refurbishment

$400

Total annual return (assuming 45 weeks occupied)
$18,000

Yield

10.5% gross

LAYOUT/DESIGN
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The only way  
is upEDITORIAL

The apartment market in 

New Zealand is still in its 

infancy.  Even in our biggest 

cities, we don’t yet have the 

concentration of apartments 

that is seen in Europe and 

Asia.  Apartment investment 

has been a rocky road to 

date, and the result has been 

that New Zealanders tend 

to feel nervous about high-

density accommodation.

I’m afraid we’re all just 

going to have to get over it.  

High-density living is 

here to stay for as long as 

people want to live and 

study in the centre of town.  

With growing demand and 

limited space, the only way 

is up.  The councils know 

it, the developers know it, 

the tenants know it - and 

gradually New Zealanders 

will become accustomed 

to the joys and challenges 

of apartment living and 

investing.  

That’s why the time is ripe 

for an investor’s guide to 

New Zealand apartments.   

Apartments are an 

investment category with 

unique pros and cons, which 

will suit some investors, 

though not all.  For Paul 

Reid, they were all he could 

afford - and now he owns 

22 apartments and a highly 

successful business.  Shayne 

Turner also runs a busy 

company, and apartments 

let him grow a portfolio 

without spending time and 

money on maintenance.  

They make it look easy, 

but choosing the right 

apartments is utterly vital 

to success.  As Aaron 

Tunstall explains, it’s the 

whole package: The location, 

the title, the building, the 

body corporate committee, 

and finally the individual 

apartment.  

Location-wise, I’ve talked 

to property managers and 

apartment sales specialists 

in both of our apartment 

capitals, Wellington and 

Auckland, about where to 

buy and what to look for.  

We’ve outlined what to look 

for in a body corporate 

committee and showed you 

how to avoid a leaky building.  

Freehold or leasehold?  

Property management?  It’s 

all here.

Whether you’re a first-time 

investor, a first-time buyer 

looking for an alternative 

way to get onto the property 

investor, or an experienced 

investor who needs a little 

inspiration, it’s all in here for 

you.  

 

It’s time New Zealanders got over their fear of 

apartments, writes Amy Hamilton Chadwick
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Horse of the Year (HOY) Sponsors pack

The die cut rearing horse frames key 
sponsors attending one of the biggest 
equestrian events on the planet

design
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GIVEAWAYS 

JUNE 2012

Enter online from 1st June at 

www.netguide.co.nz

Code: pp00yJ&3

pRIZES

JUnE 2012

2x D-LINK WIRELESS  

N NETWORK CAMERAS

2x SEAGATE DRIVES

3x STAR WARS GAMES

1x GEAR4 ANGRY 

BIRDS SPEAKER
1x HP OFFICEJET PRO

1x FUJIFILM ZOE 

DIGITAL CAMERA

From Microsoft we have three Kinect Star 

Wars games on offer. “Kinect Star Wars” 

brings Star Wars to life like never before. 

Harnessing the controller-free power of 

Kinect for Xbox 360, “Kinect Star Wars” 

allows fans to hone their Jedi skills, wield the 

power of the Force in their hands, pilot iconic 

ships and vehicles, rampage as a vicious 

Rancor monster or even dance with iconic 

Star Wars characters.

One lucky winner will go home with an Angry 

Birds Red Speaker.  The app's most famous 

feathered friend comes with a 3.5mm jack 

and can be used with all music players, 

smartphones, and tablets. Thanks Gear4!

Finally, we’ve got one HP OfficeJet Pro 8600 

Plus on offer. This printer is ideal for small 

to medium size businesses. Energy Star 

qualified, it offers professional quality colour 

printing but costs 50% less to run and uses 

up to 50% less energy than comparable 

lasers and reduces paper use by using 

automatic double sided printing. 

The competitions open June 1st and close at 3pm on 

July 5th. To enter, visit www.netguide.co.nz. Click on 

'Magazine Prizes' and follow the instructions. If you 

are chosen a winner, you must quote the following 

code in order to claim your prize: pp00yJ&3

Seagate has sent us two GoFlex for Mac 

Ultra Portable 1.5TB Drives. This ultra-

portable drive is a Mac ready solution that 

makes it easy to store, transport and back up 

all your files. It comes bundled with the most 

popular interfaces and is fully compatible 

with Time Machine software.

win 
prizes
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This month in NetGuide, we’ve got some 

great giveaways for our loyal readers, 

guaranteed to get you excited.

Thanks to D-Link we’ve got two Wireless N 

Network Cameras up for grabs! This camera 

comes with everything you need to quickly 

add a surveillance camera to your home or 

small office network.

From Fujifilm we have one Zoe Digital 

Camera available. Zoe is the girl that 

everyone knows. With her five unique 

personalities; “Blue My Mind”, “Jade With 

Envy”, “No Shrinking Violet”, “Pretty In Pink”, 

and “All White Darling” there’s bound to be 

one for you!

Over the last few months, we moved our competitions to 

Facebook. However, as of June 1st the competitions will return 

to the website in response to the overwhelming feedback we 

received from our readers. We're listening to you!

LAYOUT/DESIGN
NetGuide
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AdVERTISIng FEATURE  //  2dEgREES

Share your data acroSS all of your deviceS!We’ve come a long way since the days when everyone owned just one household 

desktop computer and one bulky mobile phone – used exclusively for emergencies.  

today, most people own at least two devices (a mobile phone and a personal 

computer) if not several.  for tech-lovers and those of us in the industry, it’s not 

uncommon to own up to five gadgets. for example, a work phone, a personal phone, a 

work laptop, a personal laptop, and a tablet.
2degrees has realised this and has launched a new data-
sharing service that lets users connect up to five devices  
to the same data account, provided each device has a 
2degrees SIM card.  

In a New Zealand first, 2degrees Shared Data signals the 
end of multiple, expensive data plans.  Shared Data lets 
you make the most of your Pay Monthly data since you 
can share it across your tablet, USB modems, and even 
with another mobile.

2degrees Chief Executive Eric Hertz says ‘Shared Data’ 
started from a simple principle: you should get what you 
pay for. 

“Pay Monthly customers can now cover up to five mobile 
devices from one data plan, allocating their data to any 
smartphone, tablet, USB modem or gaming device that 
uses the 2degrees network. Unused data no longer goes 
to waste.

“Data can also be shared with any other 2degrees 
customer – including Prepay customers – so your family,  
friends or colleagues can use the same data  quota  

without needing multiple, complex plans,” says Mr Hertz.Mobile data use on the 2degrees network has increased 
by more than 200% over the last year.  In a nationwide 
survey, undertaken prior to launching Shared Data, 2de-
grees found that almost three-quarters of New Zealanders 
(72%*) have unused data at the end of the month.It’s not surprising then, that almost three-quarters of those 

surveyed felt their data plans did not offer good value for 
money. 

The survey also found fewer than 50% of New Zealanders 
think mobile data plans are simple to understand. With 
users’ spend on mobile data averaging more than $50 a 
month, the demand for better and fairer mobile data is 
clear.  

2degrees is the first mobile company to address this issue.Shared Data is free until the 7th December 2012 and, 
ensuring there is plenty to share, everyone who joins gets 
1GB of Bonus Data free every month for one year.  From 
December, there will be a charge of $5 per month, and 

$1 a month per gadget you share with (e.g. if you are 
sharing your data with your iPad, then you would pay $6 
per month; or if you were sharing your data with your 
iPad and your USB Modem, then you would pay $7 per 
month).

If the customer’s monthly data limit is exceeded, any data 
used by any gadget on the plan will be charged at the 
standard per MB rate. For customers who may be worried 
about overspending under the new scheme, 2degrees also 
offers a tool called Spend Control that keeps tabs on data 
usage and sends the user an email when they are within 
10% of their limit.

To start sharing simply send a text to 747 from the SIM 
your Pay Monthly account is on with the mobile number 
of the gadget you want to share with, e.g. send ‘Share 
0220202020' to 747.

To stop sharing, all you have to do is send a text from your 
SIM with the mobile number you want to stop sharing 
with, e.g. ‘Stop 0220202020' to 747. If you are sharing 
someone else's data, just send ‘Stop' to 747

Easy peasy! This new plan is well worth considering if 
you’re juggling multiple different devices and plans at the 
moment.

To find out more about 2degrees Shared Data, 
visit www.2degreesmobile.co.nz/paymonthly/
plans/shared-data 

*  Nationwide survey of 442 people, commissioned by 2degrees via  

Buzz Channel, April 2012
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faQ from 2degrees
)  Where do I find the mobile number of the gadget I want to share with?   Once your gadget has a 2degrees SIM there are two quick ways to find the mobile 

number 1) Call *101# 2) Txt 'mob' to 233.)  What types of data can I share?   When you activate Shared Data, all data on your account including your plan data (including bonus data) and any Data Value Packs you may have, will be shared with the gadgets you choose. Once all the data is gone you are charged per MB at our Standard Rate. Any device you are set up to share with will use its own data before it uses yours.

JUnE 2012

JUNE 2012

JUNE 2012
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PRINT
Synlait Milk Supply Packs

Through a combination of dynamic 
geometric designs and photography, 
a unique feel has been created with 
agricultural cues to the dairy farmer 
audience

design
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Telco insight

The rise of NfC-enabled smartphones for access control

R ather than make people carry 
separate cards, keys and tokens, the 
coming generation of ‘frictionless’ 
access control solutions will embed 

credentials inside near field communications 

(NFC)-enabled smartphones and other 
mobile devices. Users will no longer need to 

carry tags or cards, while organisations will 

benefit from cost reductions. Logical access 

to computer systems will progress from the 

old user-name-and-password combination 

to the touch of a button on an NFC-enabled 

smartphone or tablet. 
TrueNet’s probes across a range of service 
in response to this development, identity 
management will begin to move to the cloud 

in a way that provides easy user log-in, 
often from the user’s personal device using 

a BYOD deployment model. This requires 
lots of planning and rigorous security 
assessment, as well as an infrastructure that 

supports the cloud-based application of 
digital keys and credentials. Fast and secure 

bandwidth and cloud security will become 

critical elements in planning and developing 

an access control platform. 
Inside the NFC-enabled device, all keys and 

cryptographic operations must be protected 

by the smartphone’s ‘secure element’. This is 

usually an embedded, tamper-proof circuit, 

or a plug-in called a Subscriber Identity 
Module (SIM). It is there to provide a safe 
channel for transferring information between 

NFC-enabled phones, their secure elements, 

and other secure media and devices. The 
‘ecosystem’ must also include readers, locks 

and other hardware that can read digital keys 

carried on a mobile handset. 
The most simple mobile access control 
model currently in use is card emulation, 
where a phone performs the same task as 
the card once did, sending a message to 
the reader or ‘rules engine’ to grant access. 

The next stage will see access control 
performed directly by a smartphone’s on-
board intelligence communicating with each 

individual electronic lock. With smartphones 

serving as both the key and the rules engine 

for an access control decision, far more doors 

in a building can be secured electronically 
simply by allowing ‘dumb’ electronic locks to 

grant or deny access, according to policy.  NFC adoption will lead to physical and 
IT security teams working together more 
closely. Phone apps will begin to generate 
One Time Password (OTP) soft tokens or 
receive them via SMS, and a variety of other 

access control keys and credentials will 
be sent over the air to the phone using a 
convenient, cloud-based provisioning model 

that eliminates credential copying and makes 

it easier to issue temporary credentials, 
cancel lost or stolen credentials, and monitor 

and modify security parameters when 
required. 

Multi-factor authentication will become a 
real-time managed service, with encrypted 

keys and credentials being sent over 
the company’s Ethernet or via a mobile 
network operator using a link such as 4G. 
The credentials will then be stored on the 

smartphone’s SIM, microSD or secure 
element. 

A number of developing technologies are starting to surface in the access 

control market, all of which will bring new levels of security and efficiency to 

companies in New Zealand. Perhaps the most visible of these is the NFC-

enabled smartphone, which literally allows users to open doors and log on to a 

computer using their mobile phone.

Jordan Cullis, director of sales, ANZ,  HiD Global CorporationJordan Cullis has extensive security industry 
experience across various markets including 
commercial, education, healthcare, financial and 

government sectors. 
He is responsible for driving the company's 
business objectives and sales performance as 

well as the successful promotion of the HID 
Global brand in the region. Jordan holds a 
Bachelor degree in Electronic Engineering at Royal 

Melbourne Institute of Technology. 
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Data centre

Ten real-world scenarios 

where DCiM matters

Data centre infrastructure management, DCIM, is becoming an increasingly 

crowded conversation. Businesses need to ground their decisions with real 

world scenarios.  

To help, here are 10 real-world scenarios where DCIM matters.

E
ffectively managing data centre 

infrastructure was once a business 

goal – today it’s a necessity. DCIM 

delivers intelligence and efficiency that 

provides real business value.

Scenario 1  

When a uPS goes on a battery, what 

other devices are impacted and what 

other parts of the business are at 

risk?
Consider the difference between the 

dashboard of a 1967 VB beetle that only 

has information like speed and fuel, to that 

of a Toyota Prius that can give information 

like how many KMs can be done on the 

current tank and when an oil change is 

needed. 

Traditional data centres run on device-

level monitoring similar to the VB beetle, 

by contrast, DCIM marks a fundamental 

change towards context aware monitoring 

–  similar to what’s found in a Toyota Prius. 

Scenario 2  

How do you know when it’s safe to 

move a virtual machine?

IT departments have all the information 

about their servers, and the facilities 

managers know all about the power and 

cooling needs. DCIM brings this under 

one roof and access to information from 

both sides, and gives you all the knowledge 

you need to move a virtual machine with 

optimal efficiency.

Scenario 3  

How do you know what impact a data 

centre event will have?

DCIM monitors all the touch points – it 

has complete visibility and allows quick 

identification and resolutions of problems 

as they arise.

Scenario 4 

How do you guard against running 

out of capacity?

DCIM systems can dynamically respond 

to change capacity requirements – they 

can automatically dissipate hot spots 

by cranking up the fans, or migrating 

virtualised machines to unused space, or 

power down unused equipment to reduce 

stranded capacity. 

Without DCIM DC managers can’t 

effectively manage the capacity loads to 

meet their business needs.

Scenario 5 

How do you decide where the next 

server goes?

With DCIM you know the peak power and 

average use of every rack across the entire 

data centre. 

It allows the identification of the optimal 

place for the new server and marked it 

without ever leaving the computer.

Scenario 6  

What unauthorised changes are 

made in the data centre that is 

affecting availability?

DCIM doesn’t just ‘feel’ what’s going on – it 

knows it! 

DCIM takes the onus off these managers 

by identifying and fixing changes that 

are having a negative impact on the 

performance of the data centre.

Scenario 7  

How efficient is your data centre and, 

therefore, your business?

Data centres account for up to 2% of 

energy use in a number of major countries 

and by 2020 energy use in this industry 

will be bigger than the aircraft sector.  

DCIM provides an overview of energy 

use and a breakdown of each kilowatt – 

armed with such data, organisations can 

take measurements to improve energy 

efficiency.
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Scenario 8 

How do you communicate your data 

centre’s critical metrics?

DCIM captures key variables that are at the 

heart of performance and efficiency – like 

cooling and power, and server utilisation. 

DCIM automates the collection of data into 

a central system that makes it easy to make 

optimal decisions. 

Scenario 9
How do you stay connected when on 

the move?

DCIM is crucial for data centre managers 

as it provides mobile access – visibility 

anytime, anywhere and from any location.

Scenario 10 

Do you have the time and resources 

to implement DCiM?

Managers need to consider what type 

of support they need to implement 

and migrate systems and train up staff. 

Often a certified engineer is the key to 

implementing DCIM. 

Integrating DCIM efficiently can transform 

Paul Tyrer has over 19 years experience 

commencing with APC which was subsequently 

acquired by Schneider Electric in February 2007 

and has now become the IT Business Unit for 

Schneider Electric.

Paul has held several senior positions across 

EMEA including Vice President & Country 

Manager for UK & Ireland, Director of Channels, 

Strategic Partners and OEM, and Director 

of Consumer Business. These roles involved 

establishing new routes to market, developing 

and launching accreditation programs to support 

the business’ valued partner base and opening 

up retail business to key targeted geographies.

In 2011, Paul was appointed the role of VP for the 

Pacific region. Paul is responsible for managing 

and growing the IT Business of Schneider 

Electric, whilst designing and implementing 

strategies and initiatives to support its channel 

partners and customers.

Paul Tyrer, vice president, pacific

Schneider Electric

a data centre from cost generator to a 

producer of business value all while cutting 

operation costs.

With the challenges of higher-density 

computing, dynamic workloads, and 

the need for more efficient energy 

consumption, organisations require 

software that allows them to plan, operate 

at low cost, and analyse for workflow 

improvement. 

Only higher visibility, more control and 

improved automation can help deliver on 

the commitment of producing business 

value. 
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BRANDING
Bayleys Find a Masterpiece 

As the saying goes, “a picture says a thousand 
words’ and what better way to illustrate Bayleys 
as the masters in the art of buying and selling 
dream properties

Billboards and print ads

design



Brochure
BNZ

Asset Finance Division.
Created World class, future ready device.

print



Auckland Zoo Brand Guidelines / Last update 25/09/2012

12

Colour variations

Logo may be filled with animal imagery only when it appears on the same page as a similar animal or species. For instance fur with mammals and feathers with birds. These logo’s may only be placed on white backgrounds. For all other uses the black or white logos should be used. 

identity

Tone

October 2012
Brand Guidelines

CI MANUAL 
Auckland Zoo

Initial layout of the new brand 
guidelines for the Auckland Zoo
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Print version and JetStar International in-flight 
magazine available on iPad

layout

Entree 
  to Winter

From the family-friendly and 

relaxed town of Methven 

to the hustle and bustle of 

vibrant Queenstown, there’s 

something for everyone when 

it comes to ski holidays in the 

South Island of New Zealand.
by Gary Cody

29

www.travelnewzealandmagazine.com

28 www.travelnewzealandmagazine.com
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FRONT-END UI
CRM Software

Web-based ipad apps.

digital



eDM
Banking

bnz partners programme.
4 eDMs in series.

digital



JMI REBRAND
JMI Aerospace

New identity implemented
Website proposal

Previous identity.

web



KOOLJUICE
Minifi Beverages

New isotonic drink 

packaging



daniel grey cv
Citizenship 	
New Zealand

Date of birth 	
21 Jan 1972

Email	
danmgrey@gmail.com

Education
1989 		  Matriculate Paul Roos Gymnasium Secondary School - Stellenbosch
1995 		  BA Degree. University of Pretoria, South Africa. Majors: Fine Art, Art History, Psychology

Work Experience
1992 - 1993 	 4Images Reprograhic Bureaux - Graphic Designer. Pretoria, South Africa
1994 - 1995 	 Prodata Advertising - Graphic Designer and Mac Trainer. Pretoria, South Africa
1995 - 1997 	 Grey Graphics - Freelancer/Owner. Pretoria, South Africa
1997 - 1999 	 Alphabetsoup Ltd - Art Director/Studio Manager. Auckland, New Zealand
2000 - 2001 	 Pure Creative DMB&B - Australian Satellite Office Studio Manager/Creative Director. Auckland, New Zealand
2001 - 2002 	 Pure Graphics - Freelancer/director. Auckland, New Zealand
2002 - 2003 	 Umhlaba Graphics - Senior Designer/Partner. Pretoria, South Africa
2003 - 2009 	 South African Revenue Service - Brand Implementation Specialist/Art Director. Pretoria, South Africa
2009 - 2013	 DMG Advertising Ltd - Freelancer/director. Auckland, New Zealand

Skills
Highly proficient senior mac operator/senior graphic designer/art director/studio manager/creative director
Projects from concept to production
Creative thinker and team player, deadline driven
Works well under pressure, efficient and super fast

Software 
Adobe InDesign, PhotoShop, Illustrator, Flash (Adobe CS Creative Cloud)
Apple platform since 1988


